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The National League of Postmasters is The Education Organization.  
That education must include Legislative awareness. The purpose of this weekly 
column is to bring that awareness to all our members on a diversity of topics. 

In another organization’s recent legislative Forum (ACMA) discussion centered 
around finding solutions to survive the current economic and political concerns 
facing the mailing industry. I  would like everyone to note the very first point as 

it is the absolute key to having legislative  effectiveness on our government. 
While the ACMA overall centered mostly on cost awareness we can take a page 

from their legislative strategy in our own operations and as well as consider 
ACMA  allies on common issues . 

An informed membership is a more effective membership. 
 

“ ACM A For um  i n  D.C. h i gh l i gh t s k ey  i ssues”  
 

The Amer ican Catalog Mailers Association’s (ACMA) last month held it©s National 
Catalog Advocacy and Strategy Forum in Washington D.C. 
 
By all accounts, it was considered one of the most effective events of it©s kind for 
catalogers to address the USPS, Congressional representatives and the Postal 
Regulatory Commission (PRC) . The forum  attendees did an excellent job of   
expressing concerns for r ising postal costs, decreased  response rates and overall 
the survivability of not only their businesses but the entire mailing industry as well 
should postal costs continue to r ise significantly. 
 
In a repor t by Curt Barry four essential points were detailed as follows: 
 
" 1. Three important things: Relationships, relationships, relationships at the local 
and Congressional level, industry and postal level. I t was said many times that 
unless we inform and relate continually to those with the power for change, noth-
ing will happen. ACMA will be effective at the Washington level. You need to be 
engaged at the local and Congressional level. Educate your Congressional repre-
sentative them on what economic benefit you br ing to their distr ict in terms of jobs 
and how a dollar turns in your community.        
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What has been the effect of the postal increases on your costs and profits. Clear ly, 
communicate how fragile profitability is with the increase in costs. 
 
2. Don’ t leave it to the other guy. With this whopping postal increase, did you think 
that other people were taking care of your interests? Are you too busy? Or, you can’ t 
spend the money to work for change? I t’s obvious that without significant change, 
many catalogs will not survive. How about yours? 
 
3. DO NOT MAIL threat. There are 18 states which have legislation – the real threat 
may be that this fuels a national DO NOT MAIL law much like DO NOT CALL. We 
need to understand the consumer at a new level and not ignore this threat. 
 
4. Communicate green. Many of us were floored when we realized that we had done 
nothing to communicate what we had done to show that we are concerned about the 
environment. Whether it’s the recycling effor ts you do at corporate; or communicat-
ing the use of soy inks, decreasing the paper weight (which saves tons of paper in 
many businesses). Put the recycle icon on your catalogs, etc. Let’s be proactive in 
communicating to the customer our green effor ts before others paint us the bad guys 
as an industry."  
 
Postmasters and all Postal employees would be well advised to note this information. 
 
            
         


