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The National League of Postmasters is The Education Organization.  
That education must include Legislative awareness. The purpose of this 

weekly 
column is to bring that awareness to all our members on a diversity of topics. 

“ Do Not Mail”  legislation will again be a source of debate in the coming 
year. Note the intentions of a New York State Senator (below) who’s own Do 
Not Mail bill has stalled in his state legislature. This WILL be a critical issue 
for the upcoming League Forum and education from the Education Organi-

zation should continue as an ongoing effort. We will need EVERYONE’S 
support as just one foothold in any state would be the “ crack in the founda-

tion”  that could lead to a national breakdown. 
An informed membership is a more effective membership. 

 

ª D o Not  M a i l  l eg i sl a t i on  st a l l ed  i n  New  Yor k  St a t e l eg i sl a t u r eº  
 
As of this date 19 states have introduced legislation since 2007, that would create a "do not 
mail" registry similar to the "do not call" list. The 2003 Do Not Call legislation was           
considered a landmark bill that prevented telemarketers from phoning people who prefer 
not to receive solicitation calls. Most "Do not mail" legislation, however, was not           
discussed on the floor in many of the states in which the bills were introduced and those 
that were opened to discussion faced stanch opposition from mailing and Postal groups.  

State Senator Carl Kruger, a Democrat of Brooklyn, said the bill he introduced in 2007 had 
been tabled, but that he will continue to push the legislation. 

"Certainly I want to try again to pursue it in the January session," Mr. Kruger said. "I think 
people should have the right to decide whether or not they get third-class mail." 

A spokesperson for the U.S. Postal Service, said the bill has not yet passed in any state         
because people realize the economic impact of what is commonly considered a "$900    
billion" mailing  industry. 
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The spokesperson explained that only a fraction of mail ends up in landfills, and the USPS       
allows recipients choose, under current regulations already in place, the mail they want to        
receive. 

Unsolicited mail is different from unwanted phone calls, the spokesperson said. "Mail doesn't   
interrupt your dinner,"  

The facts are that advertising mail doesn't kill forests. Most materials used on direct mail come 
from tree farms or the leftover “scrap”  from lumber production. Eliminating this class of mail 
would devastate the economy along a ripple effect killing thousands of American jobs and     
costing billions of dollars in lost revenue. 
 
            
         


