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The National League of Postmasters is The Education Organization.  
That education must include Legislative awareness. The purpose of this weekly  
column is to bring that awareness to all our members on a diversity of topics.  

The US Postal Service is taking a proactive approach to addressing proposed Do 
Not Mail legislation via the implementation of the new upcoming mailing  

standards. How much of an impact this will have was even referred to at the  
recent International Postal Congress by DMA VP Charles Prescott as a core 

strategy. SELF regulation has always been a preferred method for compliance to 
unnecessary and intrinsically more damaging legislation. Recognizing the USPS 

positive steps and exposing the myths by foreign based groups make  
Do Not Mail legislation pointless. 

An informed membership is a more effective membership. 
 

“ USPS add r essi n g sol u t i on s t o cou n t er  Do-Not -M a i l  p r opon en t s ”  
 

Addresses are the structural core of the postal system,”  Direct Marketing Association (DMA) 
Vice President of International Development Charles Prescott told delegates at the 24th Uni-
versal Postal Congress in Geneva.  “Consequently, the availability and accuracy of addresses 
are critical elements in the health of both domestic systems and the international postal net-
work.”  

“They are a huge public good, and this asset is used for a large number of important societal 
purposes,”  Prescott said.  “ In addition to communication, those purposes include land-use 
planning, public service delivery, emergency response, and so forth.  During the coming cycle 
our Committee intends to explore in depth all the issues surrounding those two themes: avail-
able addresses, and accurate addresses.”  

Focusing on the environmental impact of poorly addressed mail, which is one of the UPU’s 
core postal strategies,  Prescott referred to Postmaster General John E. Potter’s goal for the US 
Postal Service (USPS) to reduce by 50 percent the $2 billion problem of undeliverable mail in 
the US as an indication of the seriousness of the problem in addition to referring to an interna-
tional conference on these subjects, called “The Global Addressing Summit”  in Spring 2009.  
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In an effort to reduce costs and waste associated with undelivered bulk mail, the United States 
Postal Service will require businesses to update their bulk-mailing lists every 95 days, instead 
of every 185 days. 

The postal service's Move Update Standard, which pertains to standard or first-class mail 
pieces, will take effect Nov. 23. Earlier this week, the Capitol City Postal Customer Council 
held a seminar for volume mailers who were told it's important to keep their lists updated to 
prevent forwarding, returning or disposal of mail. 

To help comply with the new standard, businesses will be required to update their lists with 
an approved method and send the pieces within 95 days of that update. 

National Change of Address software provides address corrections to mailers, while Address 
Change Service (ACS) expands the mailer's accessibility to the national change-of-address 
list.  

Each mailer uses a participant code to ship bulk mail, though there is a mechanism, the One-
Code ACS-Intelligent Mail Barcode, that provides an electronic address correction notifica-
tion without a participant code. 

Another system, Fast Forward, matches names with addresses and compares them to a na-
tional database that is updated weekly. If there is a change, the new information will be 
placed on the envelope. 
            
The regulation will not be used on alternative address formats, including mail that reads 
ªCurrent Residentº or ªHouseholder.º Some tips to reduce UAA mail are to ensure zip codes 
are correct, to validate delivery points and to use the address change service. 

Switching to post-consumer waste paper and chemical-free processing are sure-fire ways to 
begin and remain an eco-friendly business. Experimenting with less paper is also a step for-
ward.         


