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The National League of Postmasters is The Education Organization.  
That education must include Legislative awareness. The purpose of this 

weekly column is to bring that awareness to all our members on a diversity of 
topics. One of the biggest threats to the freedom of the American public to 

make informed decisions is the propagation of mis-information. Do-Not-Mail 
advocacy group with the paradoxical name of Forest Ethics has not only mis-
stated, and inflated erroneous statistics, it also appears they are not opposed 

to using contributions to throw a party for their select, if uninformed, 
“ sponsors” .  One example below is a PR newswire report proudly stating 

numbers that obviously just don’t add up. 
An informed membership is a more effective membership. 

 

“ Do-Not -M a i l  g r ou p  sp r eads i n f l a t ed  an d  er r on eou s st a t em en t s ”  
 

Throw a sustainable party and they will come! And party they did on Tuesday, September 30, 
as the San Francisco-based environmental group ForestEthics ( http://www.forestethics.org) 
held its "100 million trees" party to support its "Do Not Mail" campaign to give Americans 
the choice to stop receiving unwanted junk mail. "100 million trees" refers to the number of 
trees that are felled each year to produce paper for junk mail in the United States.  

Held in the City's iconic Clift Hotel, the glittering event featured premium auction items, eco-
friendly cocktails, and a rousing celebration of the ForestEthics' most recent victories. A hip 
crowd of green movers and shakers, business leaders, eco-activists, and celebrity models and 
TV stars mingled amidst Academy of Art fashions made from junk mail and a Marilyn     
Monroe impersonator evoking the Marilyn stamp which has become a trademark of the Do 
Not Mail campaign.  

"From the launch of our national Do Not Mail campaign, to the protection of 55 million acres 
of Ontario forest, to the intense public pressure we've brought to bear on environmental lag-
gards like Sierra Pacific Industries in California, ForestEthics has much to celebrate," said 
ForestEthics Executive Director Todd Paglia. "I'm thrilled to bring all our friends together and 
thank them personally for what they and all of our 90,000 members have contributed to these 
victories."                                                                                                                                                                   
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ForestEthics recognizes that individual people can be mobilized to create positive environ-
mental change -- and so can corporations. ForestEthics views corporations not as obstacles, 
but as opportunities, taking adversaries and turning them into advocates for positive change. 
ForestEthics has protected more than 67 million acres of endangered forests and transformed 
the environmental practices of companies like Victoria's Secret, Staples, Office Depot, Home 
Depot, William-Sonoma, Dell computer, and others.  

The 100 billion pieces of junk mail that Americans annually receive requires more than 100 
million trees, while producing as much global warming emissions as 9 million cars. This de-
forestation is occurring in forests that play vital roles in the fight against climate change: the 
Canadian Boreal and Indonesian Tropical Forest. If left intact, these trees and soils act as a de-
fense against global warming. Junk mail distributed in the U.S. accounts for 30% of all mail 
delivered in the world, though 44% of it goes to landfills unopened. This spring, ForestEthics 
launched the campaign for a Do Not Mail list that would be similar to the successful Do Not 
Call list and would give citizens control over their mailboxes. 65,000 signatures have been 
collected so far. 


